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Background and 
Research Objectives 

The Canadian Securities Administrators [CSA] regulate capital markets in Canada.  
The Council of ten provincial and three territorial securities regulators is committed to 
fostering fair and efficient capital markets and to protecting investors from unfair, 
improper, or fraudulent practice.

The CSA is working to improve sales disclosure for Canadian investors.  As part of 
this initiative, CSA developed Fund Facts for mutual funds, a plain language, two-
page summary of key information about mutual funds.  This document provides a 
basic description of a class or series of a specific fund, an explanation of expenses 
and fees, and the investor’s rights.  The document was tested with investors in 2006.  
Since then a number of changes have been made and additional changes proposed.

The CSA requested document research to test retail investors’ understanding of the 
proposed changes to Fund Facts with particular emphasis on risk disclosure and 
performance reporting.  Consistent with this focus, in both the qualitative and 
quantitative research, online respondents were shown the entire document, but asked 
to read only ‘what are the risks of this fund?’ ‘How has this fund performed?’ and 
‘Trailing Commission’.  All investors were invited to scan the remaining sections of 
Fund Facts and could revisit or scroll back through any sections they wished. No 
changes were made to the document between the two stages of research.
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Research Methodologies:
Qualitative Research

21 one-on-one in-depth interviews, lasting 1 hour each, were completed:
13 in Metropolitan Toronto [English]
8 in Montreal [French]

• Demographically, respondents were well distributed by gender, age, income, and 
occupation, including teachers, engineers, IT specialists, sales, government staff, 
communications, a dental technician, translator, and technical accountant.

Demographics
Total = 21

Total Toronto [English] Montreal [French]

Men 11 7 4

Women 10 6 4

< 49 years 10 5 5

>50 years 11 8 3

$30 - $49k 4 4 -

$50 - $99k 10 7 3

$100 - $149k 5 2 3

$150-$200k 2 - 2
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Qualitative Sample cont’d

All participants were retail investors who hold some mutual funds and are the 
decision maker or key influencer for investments in their household.  They were 
also screened for investment knowledge.  The categories are self-reported.

Respondents were screened to give consideration to those who use members of 
the Investment Industry Regulatory Organization of Canada [IIROC], both full 
service and discount brokerage channels, and members of the Mutual Fund 
Dealers Association [MFDA]. A few invest only through banks or insurance 
companies, but many use a variety of institutions.

Financial 
Background

Total Toronto [English] Montreal [French]

Not very/not at all 
knowledgeable

7 4 3

Somewhat/Fairly 
knowledgeable

10 7 3

Very knowledgeable 4 2 2

Total 21 13 8



Research Methodologies
Qualitative Approach

• Document research was used to analyze the proposed changes to Fund 
Facts with emphasis on the sections dealing with risk and performance 
reporting.  

• Some sections of Fund Facts were not tested to allow time for this detailed 
analysis, but all sections were briefly reviewed so that respondents could 
comment on the document as a whole.

• The document was tested in French and English.
• The report which follows [Section 1:  Qualitative Research] uses the 

English document as the basis for the main commentary.  Reference is 
made to the French document wherever differences occur.  Both 
documents can be found in the Appendix.
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Research Methodologies
Quantitative Approach

A random sample of 1603 Canadians from an online panel responded to an 
invitation to participate in the research.   This contact sample was weighted to 
Statistics Canada data by age within sex within region.  From this initial sample, the 
final sample of 532 online respondents across Canada was screened according to 
criteria given by the CSA:

Retail investors who –
Are men and women, aged 18 to 70 years
Are the person in the household responsible for or an equal decision maker 
in the purchase of investments
Are holders of mutual funds
Have personal incomes of less than $200,000 or household incomes of 
less than $300,000.

Respondents were identified to give consideration to those who use IIROC 
members, both full service and discount brokerage channels, and MFDA members.
Respondents who advise or sell stocks, bonds, or mutual funds were screened out.
Interview dates:   October 24 – October 26, 2012
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Distribution of Quantitative Sample

% out of 100% Canada
Gen pop 2010

Mutual Fund 
Holders*

Men 49 56

Women 51 44

18 - 34 years 32 28

35 - 54 years 38 47

55 – 70 30 25

Maritimes/ 
Labrador/Newfoundland

7 6

Quebec 23 15

Ontario 39 44

The West 31 35

Mutual fund holders -- aged 18 to 70 years, who are decision makers or key 
influencers for household investments and who do not sell or advise investors on 
stocks, bonds or mutual funds and have personal incomes of less than $200,000 or 
household incomes of less than $300,000 -- skew to men, aged 35 to 54 years.  More 
detailed demographics can be found in Section 2: 6.

*As defined above.



Quantitative Results

• In the summary tables, some columns may not add to 100% because of ‘don’t 
knows’ or multiple mentions.  

• Unweighted bases are given in the report for statistical testing.  The margins of 
error at the 95% confidence level for different random sample sizes are given 
below.

• For example, if the finding on a sample size of 500 is 50%, then there is a 95% 
probability that the true answer falls between 45.5% and 54.5%.
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Sample 
size

50 100 150 200 300 500

+ 14.1 + 10.0 + 8.2 +7.1 + 5.8 + 4.5



Overview of Fund Facts
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Overview

Fund Facts is valued by both naïve and sophisticated mutual fund investors.  For 
those less knowledgeable, it provides needed basic information, while for those 
more knowledgeable, it offers a foundation to build on.  
Equally important, from the qualitative research, we know that it reflects well on the 
financial adviser who offers it to clients and on the industry as a whole.  It is 
regarded as honest and straightforward.
Document research shows that Fund Facts is seen as well organized, uncluttered 
and easy to read.  The information it provides is important and expressed in plain 
language.  The graphs are helpful, the titles, colours, use of bolding and formatting 
are appealing to investors.  The length is acceptable.
At the same time, from both research components, it is clear that enhancements 
can be made to make Fund Facts as informative and appealing as possible.  
The qualitative research indicated some sentences and phrases that confuse some 
retail investors.  Some graphics and the locations of key information can be 
improved.



Overview cont’d

The quantitative research shows very clearly that while mutual fund investors can 
often ‘read’ Fund Facts accurately they do not always know how to apply this
information to their own decision making.  They may misuse historical data to 
predict future results.  Implications need to be spelled out.  There are some 
paragraphs that mutual fund investors seem to ignore because of placement.  
The issue is less that of plain language than of ensuring the appropriate emphasis, 
placement, and framework.
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Conclusions 

This section of the report provides a high level summary of findings by Fund Facts 
section and is drawn from both the qualitative and quantitative research.  The findings 
of the quantitative research support and enhance those of the qualitative research, 
while the qualitative research often explains why the document has been misread.  
Each summary is followed by conclusions and recommendations so that the reader can 
follow the logic involved.  

Page 1:  What are the risks of this fund?
Mutual fund investors understand fairly well the relationship between risk and return, 

but they are less certain about how to apply this information to future performance and 
investment decisions.

Overall 94% believe that this section explains the relationship between risk, 
return and losses very clearly.  
More than eight out of ten mutual fund investors report that the value of a mutual 
fund can go up or down, that higher risk usually means the chance of greater 
losses and greater returns and vice versa.  They also understand that risk may 
affect the future performance of the mutual fund, though many seem to forget 
this when responding to ‘How has this fund performed?’
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Conclusions 

What are the risks of this fund? cont’d
Problem areas

20% of mutual fund investors believe that some mutual funds carry no risk.
18% believe that level of risk can never change over time.
45% believe that the risk level tells whether or not the mutual fund will make or 
lose money in the future.
18% cannot correctly identify the medium risk level of the mutual fund despite 
the graph.
Half of all retail investors [50%] are not very or not at all clear about what other 
specific risks are. 
83% want a brief explanation of other specific risks.

As currently written, only 26% say they would rely only on Fund Facts to understand 
the risk of this mutual fund.

70% would ask their adviser to explain the risks of the mutual fund to them;  50% 
would read the Simplified Prospectus.  Obviously some would take more than 
one approach.
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Conclusions

What are the risks of this fund?   Cont’d
The qualitative research supports many of the points made above, but in addition 
provides insight into why these issues arise:

1. Throughout the section, many investors who were interviewed wanted to know 
what is generic and what refers to XYZ Fund.

2. Although it can be read and the relationship between risk, return, and losses 
understood, the density of text and length of sentences in paragraph 3 make it 
difficult.

3. The bar graph currently fails to communicate as a graph. Some see the arrow 
simply as highlighting the mid-point of a system of generic risk levels.
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Conclusions 

Page 2:  How has the fund performed?
Bar Graph

The bar graph was well liked, but it was not always interpreted as desired.
Mutual fund investors clearly read the bar graph as an illustration of 
performance, but do not always read it also as an illustration of risk.
94% - 96% agree that the bar graph helps them compare the past 
performance of the mutual fund and GIC and that the mutual fund can 
have higher and lower returns in different years. 
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Conclusions

Problem areas
In the qualitative research until prompted, few retail investors saw the 
use of GIC data as a comparison intended to illustrate a safe 
investment.
39% believe it tells everyone the mutual fund is the better investment 
for them.
18% believe it tells them how the mutual fund will perform in the future.
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Conclusions

From the qualitative research, there is evidence to understand why some of these 
reactions have occurred.

The qualitative research shows clearly that mutual fund investors focus on 
performance in this section as directed by the title.   They read the bar graph as 
focused on performance and make few comments about risk or the risk-return 
relationship.  Some also thought the bar graph was for all mutual funds.

Worst and Best Returns
Again mutual fund investors want this information and ‘read’ it correctly as historical 
data, but do not understand the implications.
73% of mutual fund investors believe it is extremely or very important to see the 
worst 3-months return for the fund; 66% also believe seeing the best 3-months 
return is important.
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Conclusions 

Average return
87% want to see the average return of the GIC.
Problem areas

82% of mutual fund investors believe because the mutual fund has a higher 
average return they should invest in it.
34% believe the worst return tells them how much they could lose in the future.
29% believe that they will earn 6.8% in the future if they invest in the mutual fund.
21% believe because the GIC has a return of only 1.6% no one should invest in it.
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Conclusions

Page 3:  Trailing Commission
Investors interviewed for the qualitative information struggled with this information.  
They had not heard of a ‘Trailing commission’ and weren’t sure how it differed from 
their adviser’s regular commission.
In the quantitative research, eight out of ten mutual fund investors believe they need 
to know about trailing commissions and understand well from this section that this 
mutual fund pays a trailing commission to cover the services of the dealer and 
adviser, and that it can influence a financial adviser’s mutual fund recommendation. 
Problem areas

54% believe the trailing commission is in addition to all other fees.
25% believe it is a one-time payment.
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Conclusions 

Words not understood in Fund Facts
Mutual fund investors identified very few words they did not understand in Fund 
Facts. With the exception of the other specific risks which many investors did not 
understand clearly, the other words were cited by very few.

Although ‘dealer representative’ is the more accurate term, 91% of mutual fund 
investors prefer the term ‘adviser’ to ‘dealer representative’.  
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Conclusions 
& Recommendations cont’d

Using Fund Facts
52% of mutual fund investors want Fund Facts sent to them before
meeting with their adviser.
33% want it to be presented by the adviser during the meeting but prior to 
purchase.
Very few suggestions for improvement were offered.
Some like the document very much and want to see more like it.  [7%]
Others wanted more detailed information, especially a further discussion   
of risk.  [5%]
Some asked for less or clearer information or more graphics. [2%]
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Detailed Findings



CSA Document Testing –
Point of Sale Disclosure Project

Section 1:  Qualitative Research 



1.0  Current Mutual Fund 
Purchase Experience

• Some of the retail investors interviewed in Montreal and Toronto buy mutual funds 
through their banks.   A few invest through insurance companies, while others use a 
variety of institutions. There were also a few retail investors who do their own 
investing.

• Many of those who use an adviser seem to have similar experiences. They learn 
about the investment vehicle and purchase on the advice of their adviser in the 
same meeting.  The information their adviser gives them is paramount and trust is a 
key part of the decision process.  Some spoke of looking at material on the 
computer while in the adviser’s office.  Sometimes investors are given material to 
take home to read, sometimes not.  If given materials, many report that they read or 
at least scan it.  The amount of print material seen, however, seems limited.

• More cautious investors do some preparation before their meeting.  They ask the 
advice of friends and family, go on the Internet, or receive materials in advance 
from their adviser which they read.  Some more knowledgeable investors 
mentioned using Morningstar, researching the investments they see on Morningstar 
and the fund managers.  Some also mentioned newspapers and business programs 
on television as sources of information.
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Purchase Experience cont’d

Those seeking information report looking for what the fund invests in, how long it has 
been established, and its historical performance record. They also look for some 
sense of how risky the fund is, though they may deduce this based on the 
investment mix shown.  A number mentioned filling out a questionnaire to determine 
their risk level.  Several retail investors said that safety is their primary concern.

“The financial adviser knows more than I do.”
“The adviser recommends a fund, tells me the returns and rates and I trust 
Manulife.”
“I feel comfortable because it’s my bank.”
“I rely on my financial adviser.  I’ve been with him for 15 years.  He’s a friend.”

In this environment, few retail investors suggested any reservations or concerns 
about the decision process.  Nor could they identify any information they do not have 
or cannot get.  When asked about the process, one investor noted –

“I don’t know what to ask.”
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2.0   Initial Impressions 
of Fund Facts

• Initial impressions of Fund Facts were positive in Toronto and Montreal.   
Retail investors responded particularly well to the clear organization of the 
different sections, the use of the pie chart and bar graph, and the colourful
presentation.

• There were also positive comments on the use of bolding and formatting 
to highlight information, the clear titles, and the size of the font, although a 
few wanted the font to be a little larger. 

• Several retail investors also commented that there was enough white 
space so that the document does not look cluttered.  The section on risk is 
an exception to this; the first column seems textually dense.

• Respondents were told that the document would appear on two pages 
printed back and front.  No one described it as too long.

• Sections that stood out as especially interesting were ‘What does this fund 
invest in’ and ‘How has the fund performed’.  This immediate interest in 
each case was largely driven by the graphics.

• Overall, retail investors thought that Fund Facts is easy to read.  If given to 
them by their financial adviser they all said that they would read it. 
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Initial Impressions cont’d

“I like the coloured graphs and that they break it into sections.  It doesn’t 
seem so dense.”
“It’s clean, nice, well structured….It’s not difficult to read.  I’ve seen these 
types of document often.”
“It looks pretty organized.  I like the way it flows.  It looks easy to read.  I’d 
read all the titles and then the section if interested.”
“It gives everything.  A nice layout…fact sheet…Pertinent information at a 
glance.”
“It doesn’t look complicated.  It’s better than the other information sheets 
with a lot of small print.  This is print I can see.”
“I like the green block….I can see what I’m reading.”
“It’s relatively easy compared to other stuff I’ve read…more legible than 
most.”
“It’s very explanatory.  It’s laid out like a course, not what I got before.”
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3.0  Fund Facts – Page 1
Overview

• Page 1 and Page 2 of Fund Facts are 
the pages most valued by retail 
investors.  Together they contain most 
of the information about the XYZ 
Mutual Fund that potential buyers want 
to know – what the fund invests in, its 
historical performance,  its level of risk, 
and who it is intended for. 

• Quick Facts and the description of 
investments are much liked.

• On this page, the risk section is the 
weakest section.  It seems cluttered, 
textually dense and requires repeated 
reading to understand. 

• It is also less immediately valued since 
investors are not sure it is about the 
XYZ Fund. Throughout the document 
the line between the generic and the 
specific is often blurred. 
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Fund Facts – Page 1

1. Some respondents did not 
know what a ‘MER’ is.

2. ‘Distributions’ was interpreted 
as when the fund report 
comes out or when it is 
possible to buy more units.

3. Some respondents 
understood that the initial 
investment required is $500, 
but then guessed ‘$50 
additional’ meant they would 
owe $50 a month or 
‘regularly’.

4. A few investors wanted risk 
level and average return of 
the fund added to Quick 
Facts.

The first three sections of Fund Facts were not tested.  Nevertheless when reviewed quickly 
by the moderator, retail investors in Toronto and Montreal offered several comments:



ARC – Allen Research Corporation 35

Page 1 cont’d

Although not analyzed, the 
section ‘What does this fund 
invest in’ was among the 
most valued sections.

Several retail investors had 
seen this type of information 
before.  More knowledgeable 
investors spent some time 
studying the companies and 
sectors to judge how risky 
the fund is and how well 
diversified it is.  For several, 
this was key information for 
their investment decision.

The pie chart was much liked 
as quick and easy to read 
and colorful.



Page 1 cont’d
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What are the risks of this fund? - Tested
Retail investors agreed that the section on risk is very important and should be 
retained.  However, as a section it is textually dense and difficult to read.  Several 
respondents had to read the third paragraph two and sometimes three times 
before they understood it.
First Column: The first sentence stood out 

as particularly important ‘All 
investments involve risks’.  
The second was not always 
fully understood.

The speed of change is an 
important and sometimes 
new concept.

The relationship between 
risk, returns, and the 
possibility of losses is 
understood, but only with 
repeated reading.

“Too many words.”



Page 1 cont’d
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First Column cont’d: Many investors did not 
realize that ‘medium’ applies 
to the XYZ Canadian Equity 
Fund.  They simply saw the 
black triangle as the mid-
point on the graph. 

The labels on the X-Axis 
were described as very 
clear.  Some suggested 
dropping the text and 
expanding the bar graph and 
the labels of the Axis as a 
clear explanation.  If larger a 
few would also add colour
coding to the graph.

A few wanted to know how 
risk is calculated.

• Clear but unsure what to do with this statement.
• The last two sentences are very important.  

Perhaps only these sentences should be 
bolded  -- “They are not trying to hide anything.”



Page 1 cont’d
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What are the risks of this fund?
Second column: Some of the retail investors 

interviewed were prepared to guess 
what the three risks itemized here 
mean, but none was sure.

Investors were frustrated by this lack 
of knowledge and while some said 
they would look the risks up, many 
were unwilling to do so.  If not 
explained, they should be deleted, 
leaving only the reference to the 
simplified prospectus.

The idea of a ‘simplified prospectus’
also brought negative comments 
especially in Montreal – “My God, 
more?  How much more detailed than 
this can it be and still be called 
simplified’?

The idea of a ‘full list’ made 
investors wonder just how many 
risks there could be.



4.0   Fund Facts – Page 2
Overview

• To retail investors, Page 2 is another 
very important page, especially the 
bar graph.

• Retail investors, however, see the bar 
graph as explaining performance 
only.  There were very few comments 
about the risk of the mutual fund.  
Even when comparing it to the GIC, 
investors’ comments focused only on 
the stronger performance of the 
mutual fund.

• There was little association of the 
content of Page 2 with that of Page 1 
until prodded.  Investors need to be 
better directed to benefit fully from the 
information on Page 2 as a 
presentation of performance and risk.
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Page 2 cont’d

• The bar graph was much liked, but it was not always interpreted as desired.
• Many retail investors interpreted the bar graph as a presentation of the positive 

returns of the XZY Mutual Fund, though some again thought the graph was generic.  
For them the graph supported purchase of the fund. Only investors who admitted to 
being risk adverse talked to any degree about the risk as well as the returns.

• Until prompted, few questioned the use of the GIC data as a comparison intended to 
illustrate a safe investment.  Instead they registered only how much better the mutual 
fund was doing -- “At a glance you can see the fund has done exceptionally well and
how much better than the GIC.”

ARC – Allen Research Corporation 40

• This 
section 
was fully 
analyzed.

“It’s all mutual 
funds in Canada.”

Top of Page 2



Page 2 cont’d

• When asked if other comparisons would be more helpful, a few asked for the TSX 
Index or S&P Index or comparison with a different mutual fund with the same level of 
risk.  Many wanted this as a third comparison and not as a replacement for the GIC.  
The GIC was liked as a conservative investment and as something many investors 
are familiar with.  A few objected to the GIC because it is not stock-market based.

• Suggested improvements included adding average returns to the legend as well as 
labeling each fund as low or medium risk in the legend.

• When asked, several investors also agreed to a different title, one that focuses on risk 
vs. return rather than on performance alone.  They need a pointer to interpret the 
graph more carefully.
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Top of Page 
2 cont’d



Page 2 cont’d

• ‘Worst return’ was much liked because it provides actual dollar figures.  
Percentages are abstract figures to many investors.  Some investors described 
’Worst return’ as ‘scary’ but still wanted to see it.

“This is really good.  Some people don’t understand percents.  When you 
give the amount in dollars it’s really clear.”
“Very honest…people can be prepared if they don’t get the return 
suggested.”
“It’s very important.  It highlights the thing you should know.”
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Clear, but not 
always read.

Highly valued.

Read with great 
interest, especially 
the dollar figures.  
The comparison in 
real dollars proves 
the mutual fund is 
better.



Page 2 cont’d

• The rest of Page 2 was quickly 
skimmed by the moderator.

• Nevertheless, retail investors 
liked the statement about lack 
of guarantees.  Some wanted 
this bolded.

• Investors also picked up on 
‘Who is this fund for’ and 
thought it important.  

• This statement was seen as 
important and some would 
bold it or add it to the 
performance section.

• There was little comment on 
the tax section.
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Bottom of Page 2 - Not Tested.

More knowledgeable investors noted that the 
discussion of the bar graph should have 
emphasized that mutual funds are for long-term 
investors as an aspect of judging risk.



5.0  Fund Facts – Page 3
Overview
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It is clear that retail investors want 
information about the fees and expenses 
that they will have to pay, but it is not 
possible to provide a full overview of this 
page since only the section ‘Trailing 
commission’ was fully tested.
Several asked for a bottom line – what in 
total the sales charge and fund expenses 
will cost for this mutual fund, preferably a 
dollar figure.
Investors were not sure if these costs are 
for all mutual funds or for XYZ Mutual 
Fund.
The overall impression of this page, 
however, is that it contains a lot of 
information, will be difficult to understand, 
but is ‘very important’, ‘honest’ and 
should be part of Fund Facts.



Page 3 cont’d

• The first part of Page 3 was 
not tested.

• Instead investors were told 
that on this fund they would 
pay a sales charge and fund 
expenses.  They would 
discuss with their adviser 
whether to pay an initial 
sales charge or a deferred 
sales charge.
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Costs – Not fully tested.



Page 3 cont’d
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Costs
Bottom Half of Page 3

The moderator reviewed briefly 
‘2. Fund Expenses’ down to 
‘Trailing Commission’.

Investors particularly liked the 
opening sentences of the 
section, especially the dollar 
figures –

“Very good. I know what’s going 
on.”

“It’s a good thing.  The numbers 
work.”

“Upfront…very honest.”
“Should be bolded.”

There was no discussion of 
MER or TER, but investors were 
told the 2.3% was a total and it 
matches the opening sentences 
of the section.



Page 3 cont’d
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Costs
Bottom Half of Page 3 cont’d

Retail investors were asked to 
comment in detail on ‘Trailing 
commission’. 
There were several areas of 
confusion in this section:

1. Some asked if a ‘trailing 
commission’ is the same thing 
as a ‘commission’, a term they 
are more familiar with.

2. Investors were divided about 
whether the trailing commission 
is included in the 2.3% or is 
additional to other charges.

3. The references to ‘Initial sales 
charge’ and ‘Deferred sales 
charge’ were confusing.  Again 
they wondered if the 1% and 
0.50% were additional charges.  



Page 3 cont’d
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Costs
Bottom Half of Page 3 cont’d

The sentence ‘These trailing 
commission payments may 
create a conflict of interest…’
was seldom understood. It 
generated confusion and 
suspicion.  Only a few investors 
understood the implied 
comparison that other mutual 
funds might have lower or no 
trailing commissions.

“I don’t like this statement 
but I need to know.  I want 
no surprises.”

Several investors said they would ask their adviser, but a few were hesitant.  It means 
asking the very person who benefits from the conflict of interest – “I couldn’t ask.  He’s 
too nice.”



6.0  Fund Facts – Page 4
Overview
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On this page, only the sections ‘What if 
I change my mind’ and ‘For your 
information’ were tested briefly.  Both 
contain useful information.

Many investors were surprised and 
pleased to learn that some provinces 
and territories provide a cooling off 
period after the purchase of a mutual 
fund.  

Very few of the retail investors in this 
small sample had heard of the 
Canadian Securities Administrators, but 
several claimed that they would go 
online to see the Understanding mutual 
funds brochure.



Page 4 cont’d
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Some wanted the words ‘without penalty’
added.

“It’s a good idea.  You get overwhelmed 
and also act on impulse and do it 
[purchase] for the wrong reasons.”
“They [the financial advisers] don’t tell you 
that.”



Page 4 cont’d
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Very few investors had heard of the 
Canadian Securities Administrators, but 
the name clearly generated trust.  Almost 
all of those in Toronto said they would go 
to the brochure Understanding mutual 
funds, usually before seeing their advisers.

“Absolutely I’d go – reputable, authorized.  
I could gain knowledge before going to the 
bank.”

Reactions in Montreal were quite different.  
‘OPC’ confused them; a few guessed it 
was the consumer protection bureau.  
None had heard of CSA. The brochure is 
translated ‘les organismes de placement 
collectif’, focusing on the organizations not 
mutual funds. Because of this confusion, 
none would go to the website or consult 
the brochure.

“I don’t know what this is.”



Page 4 cont’d

On Page 4 and throughout the Fund Facts document, the mutual fund 
representative is referred to as the ‘dealer representative’ or in French ‘le 
représentant de votre courtier’.
In Toronto, retail investors reacted negatively to this term.  It reminded 
them of a car dealer, a casino dealer, someone who ‘wheels and deals’.  It 
suggests someone who represents the mutual fund dealer instead of 
them.
“It suggests someone who represents the company first and 

foremost.  It should be the consumer.”
“They only represent their shop, only what they want to push.”
“It’s a strange term.”
The person they currently buy mutual funds from is usually called bank 
representative, banker, insurance agent, broker, investment or financial 
adviser.  
‘Financial adviser’ sounds more professional, someone with a wider brief 
than mutual funds and therefore more expert, and someone who is 
working for them, not the financial institution.
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Page 4 cont’d

• In Montreal, ‘le représentant de votre courtier’ was a more neutral term 
than the English ‘dealer representative’ and raised no comment.
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7.0  Fund Facts:  The Ideal Process
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7.0  The Ideal Process

• Overall, the retail investors at the end of each interview continued to speak positively 
about Fund Facts.  They liked the way it is organized into sections, the use of graphs 
and colours and the plain language.  Because of the graphs, in Montreal some investors 
were more likely than those in Toronto to say that they already get similar materials from 
their banks.

• Fund Facts seems to cover most of the information retail investors in mutual funds want 
to know in a way that is clear and easy to understand, except for costs and ‘Other 
specific risks’.  As a source of information it seems trustworthy, straightforward and 
useful.  

“I love it.  I’d be well informed, not hoodwinked.”
“I’d definitely read it [Fund Facts].  I’d have more information.  Now I just go 
by the broker.”
“It’s reassuring, informative, something is a known fact.  The assessment of the 
fund is truthful [e.g., the performance section].”

• Retail investors did not want to drop any information and agreed that the length was 
about right.

• No one said they did not want Fund Facts, although more knowledgeable investors will 
continue to do further due diligence beyond reading Fund Facts. It is an additional 
resource of basic information for them.



Ideal Process cont’d

Many retail investors wanted to receive Fund Facts 1 to 3 weeks in advance of 
meeting with their adviser.  They would then make notes on it and prepare 
questions for their meeting.

“Ideally I want to read this before the meeting.  I’d be more educated about 
my money…I’m very excited that they are doing this.”
“The adviser should recommend 3 or 4 funds and give me [Fund Facts for 
them].  I’d go home and discuss it with my wife.  Then I’d like to go back and 
discuss it with him [FA], circle different points.  Then I’d go home again, 
check with my wife and decide.”

• A few wanted to read Fund Facts at the meeting with the adviser and have him or 
her go over it with them.

“It’s an educational tool.  I want the adviser to go over it with me as we are 
talking.  It’s almost like taking course.”

• For many retail investors, Fund Facts plus the advice of their trusted adviser would 
be enough to make a decision.  They argued that having Fund Facts would make 
the decision easier for them and the job easier for their advisers.  
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Ideal Process cont’d

• More knowledgeable investors want to look at more than one mutual fund using 
Fund Facts, their adviser’s comments and their own research on the internet, in 
newspapers and Morningstar.  Fund Facts would be very valuable for considering 
multiple mutual funds, because using the clear structure of the document they could 
easily compare the different funds section by section.  

• Fund Facts provides needed information to investors and as well reflects well on the 
financial industry that provides it.  As a group both in Toronto and Montreal, retail 
investors had a positive response to financial advisers [FA] who would give them 
Fund Facts.

“If the [FA] gave it to me I would think he was very professional and…feeling 
comfortable with what he was doing.”
“If the FA gives me this, it’s a basic thing ….It makes life easier for both of us.”
“If the FA gave me this I’d think he was looking after my interests for a change.”
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CSA Point of Sale Disclosure Project:
Fund Facts Document Testing

Section 2:
Quantitative Research



1.0  Financial Background



Financial knowledge:
Self-report

Although self-reporting can be distorted positively or negatively, the overall sample 
shows a good distribution of investment knowledge.   However, significantly more 
respondents who completed the survey in French claimed to be fairly 
knowledgeable investors compared to those who completed the survey in English.*
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Total
532

English
410

French
114

Very knowledgeable 6 7 6

Fairly knowledgeable 31 29 46

Somewhat 
knowledgeable

44 44 38

Not very knowledgeable 16 18 9

Not at all knowledgeable 2 2 -

Q [Screener].  As an investor are you…?

*Eight respondents reported speaking and reading most easily in a language other than French or English.  They are included 
in the Total only.



Types of investments held

Total
532

English
410

French
114

Very/fairly 
knowledgeable

211

Somewhat 
knowledgeable

226

Not very/ at all 
knowledgeable

95

Mutual funds 100 100 100 100 100 100

Stocks or equities 40 41 37 55 36 19

Corporate or 
provincial bonds

21 19 34 31 18 8

GICs 43 43 43 51 41 30
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Respondents were asked about selected investment vehicles.  
Mutual fund holders who see themselves as very or fairly knowledgeable are more likely 
to hold equities than other investors and are also more likely to hold GICs.
French speaking investors are more likely than their English counterparts to hold 
corporate or provincial bonds.
Data exclude investments held In company plans.

*Multiple mentions; may not add to 100%

Q [Screener]. Which of the following types of investments do you hold whether in a registered or non-registered 
account?  Please exclude any investments you hold in a company plan.



Companies used most often 
for mutual funds

Mentions less than 5% not shown.
Total
532

Banks/ credit unions [net   81%]

TD/Canada Trust 27

RBC 17

CIBC 15

BMO 14

Scotiabank 12

ING 7

Credit unions 6

Desjardins Caisse populaire 5

National Bank 5

Insurance companies [net  45%]

SunLife 13

Manulife 10

Canada Life 8

AIG 7

Great-West Life 7

ARC – Allen Research Corporation 62

Q [Screener].  From what company do you 
purchase your mutual funds?  ACCEPT 
MORE THAN ONE COMPANY.

Mutual fund investors may 
use more than one type of 
financial institution or 
company to purchase mutual 
funds:

81% invest through 
banks
45% through insurance 
companies
59% use mutual fund 
companies, brokers or 
investment companies.



Companies used most often 
for mutual funds

Mentions less than 5% not shown
Total
532

Mutual Fund 
companies/brokers/investment 
companies [net   59%]

Investors Group 8

Mackenzie 7

BMO Nesbitt Burns 6

RBC Dominion Securities 6

TD Greenline 6

AIC 5

AGF 5

AIM Trimark 5
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Q [Screener].  From what company do you purchase your mutual funds?  ACCEPT MORE THAN ONE 
COMPANY.



2.0  Understanding Risk



What are 
the risks of this fund?
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Fund Facts Page 1

• Online respondents were asked to read this section.



Understanding Risk: 
True/false statements

% answering ‘True’ Total
532

Very/Fairly 
knowledgeable

211

Somewhat 
knowledgeable

226

Not very/ 
not at all 

knowledgeable
95 

The value of any mutual fund can go up or down.
97 99 96 98

The higher the risk rating of a mutual fund usually 
the greater the chance of larger returns and the 
greater the chance of losing money.

92 88 94 98

The ‘investment risk’ of a mutual fund depends on 
what the fund is invested in.

87 86 87 87

A lower risk rating usually means lower returns and 
a lower chance of losses.

84 87 80 87

The risks described here may affect the 
performance of the fund in the future.

82 85 82 78

Some mutual funds carry no risk. 20 22 20 15
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Q1.  Which of the following statements are true?  Which are false?

Overall mutual fund investors absorb well some of the important content of ‘What are 
the risks of this fund?’, but not all of it.  There is less difference by knowledge level or 
language.
However, fully 20% of mutual fund investors believe that some mutual funds carry no 
risk. 
Only 88% of the most knowledgeable investors believe the second statement relating 
higher risk to greater returns and greater losses.  



Understanding Risk
True/false statements cont’d

% answering ‘True’ Total
532

Very/Fairly 
knowledgeable

211

Somewhat 
knowledgeable

226

Not very/ 
not at all 

knowledgeable
95 

The risk rating of a mutual fund can never 
change over time. 

18 24 13 14

This section -- ‘What are the risks of this 
fund’ -- describes all the risks associated 
with this mutual fund.

56 56 55 60

Understanding the fund’s risks tells investors 
whether this mutual fund will make or lose 
money in the future.

45 50 41 42
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Q1.  Which of the following statements are true?  Which are false?

For the statements below, understanding is more mixed.
Almost a quarter of fairly/very knowledgeable investors believe that the risk ratings of mutual 
funds can never change over time.  French investors are more likely than English investors 
to believe the risk of a mutual fund can change over time [French 90% vs. 81%].
Almost half of the mutual fund investors believe this section describes all of the risks of this 
mutual fund and that understanding risk can tell investors whether the fund will make or lose 
money in the future.



Identifying the risk rating 
of the mutual fund

Total
532

Very/Fairly 
knowledgeable

211

Somewhat 
knowledgeable

226

Not very/ 
not at all 

knowledgeable
95 

High risk 2 3 1 -

Medium to high risk 10 16 7 5

Medium risk 82 76 85 88

Low to medium risk 3 3 4 2

Low risk * * - -

Don’t know/not sure 3 2 3 5
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Q2.  What is the risk rating of this fund?                      *less than 0.5%

In the qualitative interviews a number of investors had difficulty identifying the risk of 
the mutual fund because they failed to understand the bar graph. In the quantitative 
research, some 82% described the risk level of the fund as medium.
Those least likely to report medium risk were the very/fairly knowledgeable investors.  
In the interviews these investors often did not read the bar graph but tried to work 
out the risk based on what the fund is invested in.  French investors were less likely 
than English investors to describe the risk as medium [French 77% vs. English 83%.]



Clarity of explanation of risk

Total
532

Very/Fairly 
knowledgeable

211

Somewhat 
knowledgeable

226

Not very/ 
not at all 

knowledgeable
95 

Very clearly 41 42 42 38

Fairly clearly 53 53 54 54

Not very/not at all clearly 6 6 4 9
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Q3.  In purchasing any mutual fund, investors should consider the relationship between the risk of the 
investment, its potential returns and the chance of losses, i.e., higher risk means potentially higher 
returns with a greater chance of losing money.  Does this section explain this relationship…

More than nine out of ten mutual fund investors [94%] believe that this section 
explains the relationship between risk, return and losses very or fairly clearly.  
There are no differences by level of financial knowledge.

However, French investors are less likely to rate the explanation as very or fairly 
clear than are English respondents [85% vs. 96%].



Understanding 
of ‘Other specific risks’

Total
532

Very/Fairly 
knowledgeable

211

Somewhat 
knowledgeable

226

Not very/ 
not at all 

knowledgeable
95 

Very clearly 10 18 6 -

Fairly clearly 41 49 40 23

Not very clearly 38 28 43 47

Not at all clearly 12 5 11 30
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Q4.  Do you understand what the three other specific risks – ‘Active Management Risk’, ‘Equity Risk’, and 
‘Specialization risk’ – are …

Half of all mutual fund investors [50%] are not very or not at all clear about what 
other specific risks are.  Lack of understanding increases with a decrease in level 
of investment knowledge.  Some 77% of those who are not very or not at 
knowledgeable do not understand clearly what other specific risks are.

English speakers [51% (not very/not at all)] are more confused than French 
speakers [40%].  Women are less likely to understand than men [59% vs. 
43%].  Those 55 and older are less clear than those younger [60% vs. 46%].



Action needed to make 
‘Other specific risks’ more useful
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Total
532

Keep the section ‘Other specific risks’ just as it is 14

Keep this section but explain briefly each of the three risks 83

Drop this section but keep the reference to the Simplified Prospectus 3

Q5.  To be most useful to you, the CSA should…

Eight out of ten mutual fund investors want a brief explanation of the three risks.  



Actions would definitely take

Total
532

Very/Fairly 
knowledgeable

211

Somewhat 
knowledgeable

226

Not very/ 
not at all 

knowledgeable
95 

Ask my adviser to explain the risks of this 
fund to me

70 60 75 77

Read the Simplified Prospectus to learn about 
all of the risks of this fund

50 61 46 39

Look for more information about mutual fund 
risks on the Internet

34 35 34 32

Only read this Fund Facts document carefully 
to learn as much as I need to know about this 
fund’s risks.

26 33 21 21
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Q7.  If considering investing in this fund which of the following actions would you definitely 
take?  Please check all that apply.

*Multiple mentions; may not add to 100%.

Investors were able to choose one or more actions they would take before purchasing 
the mutual fund.  Overall seven out of ten potential investors said they would ask their 
adviser to explain the risks of the fund, while 50% would read the Simplified Prospectus.  
Some clearly want to do both.  Only about a quarter [26%] would rely only on the Fund 
Facts document.  A third would turn to the Internet. 
Women are more likely than men [77% vs. 64%] to ask their adviser to explain the risks 
as are older rather than younger investors [ 55+:  83% vs. 35-54: 69% vs. 18-34: 58%].



Words not understood 
in this section

Mentions less than 1% not shown. Total
532

Specialization risk 10

Active management risk 10

Equity risk 7

Other risks/types of risks 4

Prospectus 1

None 80
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Q8a.  If there are any words in this section you would like your financial adviser to explain, please 
list them.  If none, enter none.

In spite of the fact that 8 out of 10 want an explanation of the three ‘Other specific 
risks’, only 10% or fewer mention these terms as words they do not understand.  
They may feel they have already made this point.
Some 80% report no words in this section that they would like their adviser to 
explain.



Suggestions to improve 
the section on risk

Mentions less than 1% not shown. Total
532

Explain the other types of risk 17

Show past performance/projections 3

Use simpler/clearer language 3

More information/details/examples 2

More graphics 1

Links to more information 1

No suggestions 72
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The most frequently offered suggestion to improve the section on risk is to provide 
explanations of the other types of risk.

Q8b.  Can you suggest any changes to this section to make it clearer or more useful to you in understanding the 
risk of investing in this mutual fund?



3.0  Understanding risk vs. 
performance



How has the fund performed?

Fund Facts – Page 2
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Respondents were 
asked to read this 
section.



Understanding the bar graph: 
True/false statements

%  answering ‘True’ Total
532

Very/Fairly 
knowledgeable

211

Somewhat 
knowledgeable

226

Not very/ 
not at all 

knowledgeable
95 

The bar graph helps you compare the past 
performance of a GIC and this mutual fund.

96 97 95 95

This mutual fund may have higher returns in 
some years and lose money in other years.

94 92 94 98

This bar graph succeeds in making you 
consider whether you are more comfortable 
with low and steady returns or higher but more 
variable returns.

88 87 87 89

The returns of an investment are usually 
related to the risk of the investment.  

86 87 85 86
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Q9.  Which of the following statements are true?  Which are false?

For the most part, mutual fund investors understand how to read the bar graph:
1. They understand it compares the mutual fund to a GIC.
2. The mutual fund may have higher returns in some years than in others.

Almost 9 out of 10 also report that the bar graph helps them to consider whether 
they are more comfortable with low steady returns or higher variable returns.
Some  86% of mutual fund investors also understand that risk is usually related to 
return.
Reactions to these statements vary little by level of investment knowledge or 
language of the document seen.



Understanding 
the bar graph cont’d

%  answering ‘True’ Total
532

Very/Fairly 
knowledgeable

211

Somewhat 
knowledgeable

226

Not very/ 
not at all 

knowledgeable
95 

The bar graph helps you compare the risk level of 
a GIC and this mutual fund.

70 69 68 74

The bar graph tells everyone the mutual fund is a 
better investment for them because it had higher 
returns.

39 43 37 39

The chart tells you how each investment will 
perform in the future.

18 28 14 9
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Q9.  Which of the following statements are true?  Which are false?

The statements below identify some areas of weaker understanding.
1. Only 7 out of 10 believe the graph helps them compare the risk levels of the 

two investments. Neither the bar graph nor its legend uses the word ‘risk’.
2. Almost 4 out of 10 believe that the graph shows that the mutual fund is the 

better investment in all instances.
3. Almost a fifth [18%] of total investors and 28% of those who believe they are 

very or fairly knowledgeable think the chart shows how the mutual fund will 
perform in the future.



Clarity of relationship 
between risk and return

Total
532

Very/Fairly 
knowledgeable

211

Somewhat 
knowledgeable

226

Not very/ 
not at all 

knowledgeable
95 

Very clearly 26 34 23 16

Fairly clearly 63 56 66 67

Not very/ not at all clearly 12 12 11 17
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Q10.  The performance of the mutual fund is compared to the lower risk GIC to show the fund’s 
performance relative to its higher risk.  Overall does this section explain the relationship between risk 
and return…?

Some 89% of mutual fund investors report that the performance section of the 
Fund Facts document explains the relationship between risk and return very or 
fairly clearly.
Those who believe they are most knowledgeable are twice as likely to say ‘very 
clearly’ [34%] as those with the least knowledge [16%].
By language groups results are similar.  Some 89% of English speakers agree 
that the section is very or fairly clear, compared to a similar proportion of French 
speakers [87%].  When only ‘very clearly’ is analyzed, French speakers, who are 
disproportionately more knowledgeable, are more positive [39% vs. 24%].



Usefulness of choice of GIC

Q11a.  Usefulness of using the GIC Total
532

Very/Fairly 
knowledgeable

211

Somewhat 
knowledgeable

226

Not very/ 
not at all 

knowledgeable
95 

Yes, the GIC is useful 86 87 85 88

No, the GIC is not useful 14 13 15 12
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Q11a.  The CSA chose to show a GIC.  Is it useful to compare this mutual fund to a GIC I order to show the 
relationship between risk and return?

Some 86% of mutual fund investors agree with the use of the GIC to 
illustrate the relationship between risk and return.
There is no difference in approval ratings by level of investment knowledge 
or by sex or age.
French speakers are only slightly less likely than their English counterparts to 
approve of the usefulness of the GIC [82% vs. 87%].



Vehicle preferred to GIC
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Q11b.  IF NO:  Instead of the GIC what would you recommend as a comparison with this mutual fund?

Vehicles preferred to GIC
Mentions less than 2% not shown.

Those disapproving 
of the GIC

72

Another Mutual Fund 15

Bonds 9

Stocks 7

Range of high to low risk investments 7

Relevant index 5

Money market 4

Dividend fund 2

Don’t know/ no answer 51

• Some 15% of those who do not think the GIC useful recommend another 
mutual fund.  Other suggestions are shown below.



Reasons for choosing 
a different vehicle

Those disapproving 
of the GIC

72

Unfair comparison/apples to oranges 15

Similar risk level 14

Better investment 8

Return 7

GIC makes the fund look unrealistically 
good

5

More comparisons 3

True performance relative to the market 2

Don’t know 43
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Q11c.  Tell us briefly why you think this is a better comparison.

Those who argue for a different comparison primarily believe it would be a fairer 
comparison or want to see a similar risk level.



Reactions to best and 
worst 3-months returns

Worst Return Total
532

Very/Fairly 
knowledgeable

211

Somewhat 
knowledgeable

226

Not very/ 
not at all 

knowledgeable
95 

Extremely important 26 31 23 23

Very important 47 47 47 46

Somewhat important 23 18 26 26

Not very important 3 3 3 3

Not at all important 1 1 1 2
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Q12.  The example of the 3-months ‘Worst return’ is intended to illustrate the potential risk of loss for this mutual fund.  
In deciding whether or not to invest in this mutual fund is this information…?

Some 73% of investors believe it is very or extremely important to see the 
worst 3-month return for the mutual fund.  It is particularly important to those 
who believe they are very or fairly knowledgeable about investments.
Women are more likely than men to regard the worst return as extremely or 
very important [77% vs. 69%], as are English speaking investors compared to 
French investors [74% vs. 67%].



Best and worst 3-months
returns cont’d

Best Return Total
532

Very/Fairly 
knowledgeable

211

Somewhat 
knowledgeable

226

Not very/ 
not at all 

knowledgeable
95 

Extremely important 22 27 17 20

Very important 44 42 46 44

Somewhat important 27 22 29 32

Not very important 6 6 7 4

Not at all important 1 3 1 1
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Q13.  How important is it to also see an example of the 3-months ‘Best Return’?

Some 66% of mutual fund investors believe it is very or extremely important to 
see the mutual fund’s best 3-months return compared to 73% who want to see 
the worst 3-months return.
Again, those most knowledgeable are the most likely to argue for this [69%] as 
are English speakers compared to French speakers [67% vs. 61%].
Similar to reactions to worst 3-months return, women are more likely than men to 
want to see best 3-months return too [71% vs. 62%



Reactions to showing
average return of GIC

Total 
532

Yes want to see average return 87

No do not want to see average return 13
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Q14.  The average return is given for the GIC.  Do you want to see this information?

Some 87% want to see the average return of the GIC.
There is little difference by sex, level of investment knowledge or language.



Performance of the fund:
True/false statements

% answering ‘True’ Total
532

Very/Fairly 
knowledgeable

211

Somewhat 
knowledgeable

226

Not very/ 
not at all 

knowledgeable
95 

The “Worst Return” shows you the greatest 
loss in a 3-month period that this fund has 
experienced in the past 10 years.

90 89 90 90

The average return assumes that you 
invested in this mutual fund and the GIC 10 
years ago and did not sell the investments.

83 82 83 85
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Q15.  Which statements are true?  Which are false?

Mutual fund investors understand that the worst return shown is based on 
historical data and that the average return assumes the GIC was held for 10 
years.



Performance of the fund:
True/false statements cont’d

% answering ‘True’ Total
532

Very/Fairly 
knowledgeable

211

Somewhat 
knowledgeable

226

Not very/ 
not at all 

knowledgeable
95 

The higher average return for the mutual fund 
compared to the GIC means you should invest in the 
mutual fund.

42 51 35 41

The “Worst Return” tells you the most money you 
could lose in the future if you invest in this mutual fund.

34 39 30 32

If you held this mutual fund for another 10 years you 
would earn another 6.8%

29 33 27 22

Because the GIC has a return of only 1.6% no investor 
should choose it.

21 28 17 16
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Q15.  Which statements are true?  Which are false?

Despite their ability to ‘read’ the section, mutual fund investors do not always understand the
implications of the information for the future and their investment decisions:

1. A fifth believe no investor should choose the GIC because its return is so low.
2. Two fifths believe they should invest in the mutual fund because its returns are higher.
3. A third believe the worst return in the past 10 years predicts the future.
4. Almost 3 out of 10 believe the mutual fund will earn another 6.8% in the next 10 years.

The most knowledgeable investors are most likely to endorse these views.
The important issue of risk is ignored.



Words not understood 
in this section
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Q16.  If there are any words in this section you would like your financial adviser to explain please list them.

Some 95% report that there are no words in this section that they need 
their adviser to explain to them.  
Of the remaining 5% of respondents, 1 to 4 people each mention --

Annual compounded
Fees and commissions
Investing strategies
Worst returns
Returns
How is average return calculated

Five people say they don’t understand anything or feel lost.



4.0  Understanding the Trailing 
Commission



Trailing Commission

Fund Facts – Page 3

ARC – Allen Research Corporation 90

Respondents were asked to read this section.



Trailing Commission: 
True/false statements

ARC – Allen Research Corporation 91

% answering ‘True’ Total
532

Very/Fairly 
knowledgeable

211

Somewhat 
knowledgeable

226

Not very/ 
not at all 

knowledgeable
95 

This mutual fund pays a trailing 
commission.

91 88 92 94

Trailing Commissions cover the 
services and advice your dealer and 
financial adviser give you.

85 81 86 88

The Trailing Commission can 
influence a financial adviser to 
recommend this mutual fund over 
another investment that has a lower 
or no trailing commission.  

81 77 84 80

A portion of the trailing commission 
is paid to your financial adviser.

79 75 79 87

Investors do not need to know 
about Trailing Commissions.

17 23 16 9

Q17  Which statements are true?  Which are false?

Mutual fund investors seem to have learned a lot about trailing commissions from 
the Fund Facts document.  Some 8 out of 10 or more understand that this mutual 
fund pays a trailing commission for the advice of the dealer and financial adviser 
and that it can influence the adviser’s recommendation.
Importantly 8 out of 10 also believe that investors need to know this information.



Trailing Commission:
True/false statements cont’d

ARC – Allen Research Corporation 92

% answering ‘True’ Total
532

Very/Fairly 
knowledgeable

211

Somewhat 
knowledgeable

226

Not very/ 
not at all 

knowledgeable
95 

The Trailing commission is in addition to all 
the other fees.

54 55 54 54

The trailing commission is a one-time 
payment.

25 28 24 18

Mutual fund investors are less clear about the following statements.  Just over 
half believe the trailing commission is in addition to all other fees; a quarter 
believe it is a one-time payment

Q17  Which statements are true?  Which are false?



5.0  Using Fund Facts



Preferred time of delivery

Half of mutual fund investors would like to have Fund Facts sent to them before 
meeting with their advisers.  A third would like it presented by their adviser during 
the meeting but before purchase.
There are few differences in approach by level of investment knowledge, but those 
least knowledgeable are somewhat more likely to want their adviser to present 
Fund Facts to them.
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Total
532

Very/Fairly 
knowledgeable

211

Somewhat 
knowledgeable

226

Not very/ 
not at all 

knowledgeable
95 

Sent to you before meeting with your adviser
52 49 54 52

Presented by your adviser during your 
meeting but before deciding to purchase

33 34 30 39

Given to you to take home after deciding to 
purchase but before the 48 hours 
cancellation period expires

8 9 8 4

Don’t want the fund facts document
7 8 8 5

Q18.  Thank you for looking at Fund Facts.  Now we want top know how you would use it.  Do you want the 
Fund Facts document to be…?



Preferred time of delivery 
cont’d

French speakers are more divided with a third wanting to see the document in 
advance but 4 out of 10 preferring to have it presented at the meeting.  Some 15% 
of French speakers do not want to see the document.
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Total
532

English
410

French
114

Sent to you before meeting with your 
adviser

52 54 35

Presented by your adviser during your 
meeting but before deciding to purchase

33 32 44

Given to you to take home after deciding to 
purchase but before the 48 hours 
cancellation period expires

8 9 6

Don’t want the fund facts document 7 6 15

Q18.  Thank you for looking at Fund Facts.  Now we want top know how you would use it.  Do you want the 
Fund Facts document to be…?



Preferred time of delivery
cont’d

More than half of retail investors [52%] prefer to have Fund Facts sent to them 
before meeting with the adviser.  This desire is somewhat greater among women 
than among men and increases among those 35 and older.
Interestingly among the youngest group some 15% want to take Fund Facts home 
after purchase with 48 hours to decide whether to cancel or not.
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Total
532

Men
290

Women
242

18-34
155

35-54
222

55-70
155

Sent to you before meeting 52 49 54 41 55 58

Presented by your adviser during 
your meeting

33 35 31 34 34 30

Given to you to take home before 
the 48 hours cancellation period 
expires

8 8 8 15 6 4

Don’t want the fund facts 
document

7 8 7 10 5 9

Q18.  Thank you for looking at Fund Facts.  Now we want top know how you would use it.  Do you want the 
Fund Facts document to be…?



Preferred term 
for dealer representative

Regardless of sex or age, level of investment knowledge or language, the term 
‘Adviser’ is preferred to ‘Dealer representative’.
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Total
532

Men
290

Women
242

18-34
155

35-54
222

55-70
155

Adviser 91 88 96 92 90 93

Dealer representative 9 12 4 8 10 7

Total
532

Very/fairly 
knowledgeable

211

Somewhat 
knowledgeable

226

Not very/
not at all 

knowledgeable
95 

English
410

French
114

Adviser 91 90 91 95 92 89

Dealer representative 9 10 9 5 8 11

Q19.  Which of these terms do you prefer in describing the person who helps you with your 
investments?



Suggestions for 
improving Fund Facts

Comments less than 1% not shown Total
532

Liked the document/very informative/like to see more like this 7

More detailed information/description 3

Further discussion of risk 2

Need adviser to explain everything completely/want a second 
opinion

2

Be more clear/less information/more graphics 2

Explain fees and charges 1

Have content online 1
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Q20.  Thinking about your own needs as an investor in mutual funds, do you have any further comments 
or suggestions for improving Fund Facts?

Some 84% of mutual fund investors did not offer any suggestions for 
improvement.  Of those who did, however, several comments are interesting.



6.0  Description of Sample



Overview of sample

• The survey sample consists of Canadians, aged 18 to 70, who hold mutual 
funds, are the decision maker or a key influencer for household investment 
decisions, and do not provide advice or sell stocks, bonds or mutual funds. 
They have personal incomes of $200,000 or less or household incomes of 
$300,000 or less.

• This population skews slightly to males [56%], those aged 35 to 54 [47%], 
with an average age of 44.  

• Four out of ten have some university or have completed university, and 
live in Ontario.  Eight out of ten are English speakers.

• These mutual fund investors come from a wide range of industries from 
teaching to transportation, business services, government, healthcare, IT, 
and others. They have an average household income of $80,374, an 
average personal income of $62,019.

ARC – Allen Research Corporation 100



Profile of Sample

Total
532

English
410

French
114

Sex

Male 56 56 60

Female 44 44 40

Age

Under 35 years 28 291 21

35 to 54 years 47 46 57

55 to 70 years 25 25 22

Average age 44 43 45

Language most easily read & 
spoken

English 83 100 -

French 16 - 100

Other 2 - -
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Profile of Sample cont’d

Total
532

English
410

French 
114

Education

Some/ completed high school or less 14 15 12

Some College or Technical School 14 16 10

Completed College or Technical School 28 27 32

Some/ completed university 37 37 38

Some/completed post graduate 6 6 9

Region

Maritimes/Labrador/Newfoundland 6 7 2

Quebec 15 * 96

Ontario 44 50 3

Prairies 7 8 -

Alberta 13 15 -

BC 16 19 -
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*less than 0.5%.



Profile of Sample

Total
532

English
410

French
114

Income [HH/Personal]

Less than $50,000 35 33 42

$50,000 - $99,999 46 46 43

$100,000 - $149,999 15 16 12

$150,000 - $300,000 4 5 2

Average $71,500

Income [HH] [271] [209] [56]

Less than $50,000 25 24 29

$50,000 - $99,999 49 49 49

$100,000 - $149,999 20 20 20

$150,000 - $300,000 6 7 2

Average $80,374

Income [Personal] [261] [201] [58]

Less than $50,000 46 43 54

$50,000 - $99,999 42 44 38

$100,000 - $149,999 9 10 6

$150,000 - $200,000 3 3 3

Average $62,019
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Profile of Sample

Mentions of 2% or 
less not shown

Total
532

English
410

French
114

IT/Technical 9 10 6

Business services 8 9 4

Education 8 7 12

Government 7 6 9

Manufacturing 7 6 9

Retail sales 6 7 2

Healthcare 6 6 5

Student 5 6 4

Transportation 5 5 3

Financial 3 3 5

Homemaker 7 8 3

Unemployed 3 3 3

Retired 13 12 18
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Appendix



Fund Facts [English]
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Fund Facts [English] cont’d
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Fund Facts [French]
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Fund Facts [French] cont’d
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Interview Guide
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Interview Guide cont’d
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Interview Guide cont’d
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Interview Guide cont’d
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QT Questionnaire 
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Questionnaire cont’d
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Questionnaire cont’d
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Questionnaire cont’d
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Questionnaire cont’d
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Questionnaire cont’d
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Questionnaire cont’d
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